
 

 

 

 

 

 

 

November 12, 2022 

 

BSE Limited 

Corporate Relationship Department, 

P J Towers, Dalal Street 

Mumbai – 400 001 

Scrip Code- 523558 

 

Sub: Outcome of Board Meeting held on November 12, 2022 - Un-Audited Financial 

Results (Standalone and Consolidated) of the Company for the quarter and half 

year ended on September 30, 2022 

___________________________________________________________________________ 

 

Dear Sir, 

 

This is to inform you that the Board of Directors of the Company at their meeting held on 

Saturday, 12th November, 2022, have approved and taken on record the Unaudited Financial 

Results (Standalone and Consolidated) for the quarter and half year ended September 30, 

2022 along with Limited Review Report thereon, duly signed by the Statutory Auditors of the 

Company, as required under Regulation 33 of the SEBI (Listing Obligations and Disclosure 

Requirements) Regulations, 2015. 

 

The results are also being made available on the website of the Company, 

www.swissmilitaryshop.com. 

 

The Board meeting commenced at 12.00 P.M. and concluded at 2.25 P.M. 

 

Kindly take the above on record. 

 

 

Thanking You, 

 

For SWISS MILITARY CONSUMER GOODS LIMITED 

 

 

 

 

VIKAS JAIN 

COMPANY SECRETARY 

  

 



 

 
 
 

KEY FINANCIAL HIGHLIGHTS 

 Profit Before Tax (PBT) grows 481.07% on Half Yearly Basis and 6.27% on 
Quarterly Basis. 

 
 Total Revenues grows 210.48% Half Yearly Basis and 12.05% on Quarterly 

Basis. 
 

On standalone basis, Swiss Military Consumer Goods Limited has achieved a total revenue 

of Rs. 2596.97 lacs and  profit before tax of Rs. 147.92 lacs for 2nd Quarter of FY 2022-23 

and a total revenue of Rs. 4914.69 lacs and profit before tax of Rs. 287.11 lacs for half 

year ended as on 30th September 2022. 

 

On consolidated basis, the Company has achieved a total revenue of Rs. 2791.22 lacs and 

profit before tax of Rs. 174.17 lacs for 2nd Quarter of FY 2022-23 and a total revenue of 

Rs. 5331.48 lacs and profit before tax of Rs. 354.66 lacs for half year ended as on 30th 

September 2022. 

 

During the half year ended 30th September 2022 the company has earned a profit before 

tax of Rs. 287.11 lacs in comparison of profit before tax earned during the half year ended 

30th September 2021 which was Rs. 49.41 lacs and thereby showing a growth of nearly 

481.07% on standalone basis. 

 

The Company has recorded a turnover of Rs. 4914.69 Lacs during the half year ended 30th 

September 2022 in comparison of turnover of Rs. 1582.92 Lacs during the half year ended 

30th September 2021. The growth in the turnover was recorded as 210.48%. 

 

We are pleased to report that we delivered sequential improvement in performance, 

demonstrating the resilience and agility of our business. Our strategy of good quality at 

affordable price has served us well. 
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With a growing network of more than 590 dealers & touch points across the country, the 

company has built a noteworthy presence in a very short span of time. The Company have 

emerged stronger and is well-positioned to harness the long-term growth opportunities in 

India. Rapid urbanization, favourable demographics, rising disposable incomes and 

increasing inclination towards premium products will be key factors in driving market 

growth. 

 

Corporate Governance 

 

Corporate Governance has led a pivotal position at Swiss Military Consumer Goods 

Limited. The business has been conducted in the most transparent and ethical manner. 

Necessary steps have been taken, with changing socio-economic scenarios, to ensure the 

polices of the Management namely “Transparency and Ethical Behaviour” vis a vis 

“Growth” .  

 

The Company’s Policies and Practices are aimed at efficient conduct of business and 

sincerely meeting its obligations towards its stakeholders through an effective and 

professional Board of Directors, complete and timely dissemination of information through 

timely disclosures & maximization of shareholders’ wealth. 

 

The Company is committed to comply all directives and guidelines of Government and 

statutory authorities relating with corporate governance. The philosophy of the company in 

relation to Corporate Governance is to ensure transparency, disclosure and reporting that 

conforms to the provisions of applicable laws, rules, regulations and guidelines. 
 
Our Strength, Our People 
 

Our employees are our greatest asset and the cornerstone of our business. Our core 

strength comes from the diverse background and experience of our team. Embracing 

diversity, we have highly educated team that treat each other with mutual respect and 

professionalism. We are creating a positive working environment that promotes trust, 

integrity and innovation, providing continuous training, development and improvement of 

our team. From individual training and graduate programs for group, we continually strive 

to develop our team members. 



 

 

 
Looking ahead at the future 

 

We remain focused on building the long-term health of our company. Medium and long-

term growth drivers and opportunities for our business remain intact and our approach of 

‘Emerging Stronger’ despite all odds will hold us in good stead. 

 

The goal is to simplify things for consumers and be a part of their day-to-day life by 

keeping products premium yet affordable for the masses. The company aims to create 

value through partnerships and networks. An increased flow of customers and products 

will be key areas the company is focussing on for sustained market growth.  

 

With our combined efforts firmly aimed at our Corporate Vision “To be the most coveted 

& loved brand in India for its quality and reliability”, we are slowly but surely laying a 

rock-solid foundation for the brand to soon be a market leader both in terms product range 

& customer aspirations. 
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